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yMICHELIN IS PROUD TO CALL SOUTH CAROLINA HOME
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EMPLOYEES

8,000
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PRESENCE IN SOUTH CAROLINA
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14 SITES

DEDICA TION TO THE STATE

%250 YEARS




INVESTING IN THE UPSTATE THROUGH OUR
ALL-SUSTAINABLE APPROACH

PEOPLE PROFIT PLANET

YOUTH APPRENTICE AND GREENVILLE TRANSIT UNITY PARK
TECH SCHOLAR PROGRAMS AND ELECTRIC BUSES




/7 A SUSTAINABLE MOBILITY COMPANY WITH
MORE THAN 130 YEARS OF INNOVATION
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1st Michelin Radial Vision concept

Guide Connected
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LEADING INNOVATION
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MICHELIN




y WE CARE ABOUT GIVING EVERYONE A
BETTER WAY FORWARD

BY 2050, MICHELIN IS RECOGNIZED AS A CRITICAL INNOVATION LEADER
THAT HELPED HUMANITY CONQUER NEW CHALLENGES. /



GLOBAL TRENDS AND GOALS

IMPROVING HEALTH

GLOBAL WARMING

FULFILLING WORK
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y OUR “ALL SUSTAINABLE” APPROACH

PEOPLE PLANET
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ONE PORTFOLIO OF BRANDS SERVING °
ALL THE TIRE MARKETS AND BEYOND , " &
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PURPOSE
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GLOBAL TRENDS

v

STRATEGY

v

WITH TIRES, AROUND TIRES, BEYOND TIRES

v

ALL POWERED BY AND FOR PEOPLE
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Three Areas of Evolution:

ELECTRIFICATION

GREEN TRUCKING

SMALLER ENVIRONMENTAL
FOOTPRINT



Three Areas of Evolution:

ELECTRIFICATION



yTHE ELECTRIFICATION EVOLUTION

ELECTRIFICATION IS THE BIGGEST
REVOLUTION IN AUTOMOTIVE
INDUSTRY SINCE INCEPTION

83% OF U.S. DRIVERS ARE UNSURE
OF WHAT TIRE AN EV NEEDS

ELECTRIC VEHICLES WILL
REPRESENT 50% OF MARKET BY 2030




/
/ INNOVATING TO MEET THE CHALLENGES OF THE EVOLUTION

1 EXTENDS RANGE BY 37 MILES

MAXIMIZED WEAR WITH VERY LOW TIRE
ABRASION

3 20% LESS NOISE WITH MICHELIN ACOUSTIC
TECHNOLOGY

MICHELIN PILOT® SPORT EV



yTHE LUCID AIR ELECTRIC VEHICLE AT MICHELIN




Three Areas of Evolution:

GREEN TRUCKING



y HYDROGEN AS A SOLUTION TO DECARBONIZE TRUCKING

MICHELIN, SYMBIO,
FAURECIA SELECTED
BY CALIFORNIA
ENERGY COMMISSION
TO BUILD A
HYDROGEN-FUELED
CLASS-8 TRUCK

- SymBIO H, -
CENTRAL VALLEY EXPRESS

MICHELIN TO
PROVIDE LOW-
ROLLING
RESISTANCE
TIRES AND BRING
ITS 20 YEARS OF
HYDROGEN
EXPERIENCE



yPAR TNERING WITH LOCAL LEADERS




Three Areas of Evolution:

SMALLER ENVIRONMENTAL
FOOTPRINT



COMMITMENT TO SUSTAINABLE PRODUCTS







MICHELIN CONTINUES TO MAKE PROGRESS TOWARD ITS
GOAL TO HAVE 100% SUSTAINABLE TIRES BY 2050

Matural rubber

Carbon black from

end-oiife ties @

Bio-sourced oils and
resins

CARTIRE"

45%

SUSTAINABLE

MATERIALS

Sustainable
textile
stiffeners

Bio-sourced silica
from rice husks

Stesl
integrating

®  recycled metal

Natural rubber & |

Carbon
black from
end-of-life

tires

BUS TIRE ™

58%
SUSTAINABLE
MATERIALS

Bio-sourced silica
from rice husks




/ OUR “ALL SUSTAINABLE” APPROACH

PEOPLE PLANET
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HOLDING US TOGETHER...
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INSPIRING

RESPECT
FOR
FACTS
resrecr | N 4 s
FORFEORLE CUSTOMERS

MICHELIN EMPOWERMENT E:I"DOE";ESLHIP CREATE TRUST
GROUP’S RESPECT
VALUES ,-\ SI-MREHOLDERS
RESPECT
FORTHE
ENVIRONMENT
RESULTS AWARENESS
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y WE CARE ABOUT GIVING EVERYONE A
BETTER WAY FORWARD

BY 2050, MICHELIN IS RECOGNIZED AS A CRITICAL INNOVATION LEADER
THAT HELPED HUMANITY CONQUER NEW CHALLENGES. /
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